Because Murphy's Law is real.

DISASTER RECOVERY
PLAN

Let's face it, nobody wants to think about disasters. It's much more fun to plan that company picnic or
brainstorm new marketing campaigns. But ignoring the possibility of a disaster is like driving without
insurance — a recipe for potential catastrophe.

Think of your business data as a precious collection of porcelain unicorns. Now, imagine a clumsy
rhino suddenly deciding to redecorate your office. A Disaster Recovery Plan (DRP) is basically a
unicorn-proof cage.

This isn't just about earthquakes and floods (though those are certainly on the list). Disasters come in
many forms, from cyberattacks and hardware failures to accidental coffee spills and rogue squirrels
chewing through server cables (yes, it happens!).

The Hilarious (But Not Really)
Consequences of NOT Having a DRP

So, what happens when disaster strikes and you're DRP-less? Prepare for a symphony of suffering,
conducted by the mischievous maestro himself, Murphy's Law. Here's a sneak peek:

e Data Loss: Imagine your customer database This isn't just inconvenient; it can be catastrophic.
vanishing into thin air. Poof! All those leads, Losing critical data can cripple your business
purchase histories, and carefully curated email operations, damage your reputation, and even land you
lists... gone. (cue the sound of revenue in legal trouble.
plummeting)

e Downtime Doom: Your website's down. Your Downtime translates directly into lost revenue, missed
email server is MIA. Your employees are opportunities, and frustrated customers. The longer
twiddling their thumbs, staring blankly at their you're offline, the more damage you're doing to your
screens. bottom line and brand image. Even a few hours of

downtime can cost a small business thousands of
dollars.

e Reputation Rehab: News of your data breach Recovering from a tarnished reputation is a long and
or extended downtime spreads like wildfire on arduous process. It takes time, effort, and a whole lot of
social media. Customers lose trust, competitors humble pie to win back customer trust. Prevention, my
pounce, and your brand reputation takes a major friends, is always better (and cheaper!) than cure.

hit.



DRP to the Rescue: Your Business Superhero

A Disaster Recovery Plan is your business's very own superhero cape. It outlines the steps you'll take
to minimize the impact of a disaster and get back on your feet as quickly as possible. Here's what a
good DRP typically includes:

Risk Assessment: Identifying potential threats and vulnerabilities.

Backup and Recovery Procedures: Regularly backing up your data and having a plan to
restore it.

Communication Plan: How you'll communicate with employees, customers, and stakeholders
during a disaster.

Testing and Maintenance: Regularly testing your DRP to ensure it works and keeping it up-to-
date.

Don't Be a Statistic: Take Action Today!

Schedule a meeting with your team to discuss potential risks and vulnerabilities.

Research different DRP solutions and choose one that fits your budget and needs.
Document your plan clearly and make sure everyone knows their roles and responsibilities.
Test, test, test! Regularly test your plan to ensure it works and make adjustments as needed.

Think of it this way: spending time and
resources on a DRP is like flossing. It might
seem like a chore, but it prevents much
bigger (and more painful) problems down the
road. So, ditch the denial, embrace
preparedness, and give your business the
superhero protection it deserves!

Business Super Hero, Applied Technology Group can help you implement the perfect
DRP solution.

=« Contact: Sales@atgfw.com ¢ Call 260.482.2844 to get started.
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